Wooden Quirky Style Furniture

AJJHOME

A warm corner where time flows back, the Classics never go out of style, retro home In retro design, feel the warmth of time and
charm of retro, and the soul of home decor. decor takes you back to that era with stories. classic elegance.

Natural simplicity
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The brand design emphasizes the use of
environmentally friendly materials such as logs,
natural stone, cotton and linen, showcasing the
primitive beauty of nature.
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In recent years, home consumption scenes have ushered in innovation.

1. The rise of immersive experience in home consumption

Consumers are no longer satisfied with simple product displays. They hope to experience real home life
scenes in exhibition halls. To this end, more and more exhibition halls have designed immersive experience
areas, which match furniture, accessories, lighting, colors and other elements as a whole to create a
complete living environment.

2. Increasing demand for personalization and customization

Modern consumers pay more and more attention to the personalized expression of the home environment,
so exhibition halls have begun to provide more customized services. Whether it is the size, color, material of
furniture, or the overall home decoration style, consumers can customize it according to personal needs.

3. Home consumption scenes show a trend of socialization and community

Exhibition halls are becoming a social place for consumers, encouraging them to communicate with
consumers about their ideas and inspirations about home in a relaxed atmosphere. Pubo exhibition halls
also regularly hold design sharing sessions, WORKSHOP workshops and other activities to attract home
enthusiasts to participate and form an active community.

4. Attention to environmental protection and sustainable development

Consumers are paying more and more attention to environmental protection, and exhibition halls have also
begun to emphasize the environmental attributes and sustainable development concepts of products. The
PuBo showroom will display furniture made of environmentally friendly materials and sustainable an
environmentally friendly, conveying the concept of green home to consumers. This practice not only
conforms to the values of consumers, but also enhances the social responsibility of the PuBo brand.

These changes reflect the trend that consumers pay more attention to experience, personalization and social
interaction in home consumption. The showroom has transformed from a simple commodity display place
toa multi-functional life experience and social platform
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Millennials and Generation Z.

Young people have high aesthetic requirements for home products and prefer modern, fashionable
and innovative designs. They pay attention to the brand's environmental protection and social
responsibility concepts, tend to shop online and have digital experiences, but also value the actual
experience offline.
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The PEBBLES Home radiates the core user groups:

High Net Worth Individuals
These consumers usually have high economic strength and are willing to pay a premium for high-quality and uniquely designed home furnishing products. This group has high requirements for brand history, design concepts and product craftsmanship details, and often favors brands that pay attention to details and have craftsmanship heritage.

Deslgn enthusiasts and professionals
This group includes interior designers, architects, artists and design enthusiasts. They have a deep understanding of home design, pursue originality and uniqueness, and pay attention to the aesthetic value and practical functions of products.

New midadle class
The new middle class is usually urban white-collar workers, middle and senior managers of enterprises or entrepreneurs. They pursue modern and fashionable home styles, pay attention to the texture and design of products, and also pay attention to cost performance. This group hopes to improve the quality of life through high-quality home products.

who focus on and.
rease of environmental awareness, more and more consumers consider the impact of home products on the environment when choosing home products. This group includes young consumers, families who care about sustainable development, and people who pay attention to healthy lifestyles.
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Life aesthetics pursuers
This type of consumer is usually a fashion expert, blogger, cultural and creative industry practitioners, etc. They have a keen perception of life aesthetics and like to express their personal style through home decoration.

Ce withan
Consumers with an international perspective often experience the influence of multiple cultures. They are more likely to accept and appreciate design elements from different cultural backgrounds, especially those brands that combine traditional craftsmanship with modern design. These consumers pay attention to the cultural connotation of the product and the story behind the design. They

hope to reflect their unique aesthetic vision and cultural taste through home products.
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These styles have their own characteristics and can meet the pursuit of different
lifestyles of contemporary young people. Whether pursuing simplicity, nature, or
individuality and luxury, young people can find home designs that fit their
aesthetics and attitude towards life in these styles.
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Minimalist style
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Modern mix and match style

Nordic style
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THE INTANGIBLE
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Sofa series
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Leisure chair series
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Dining table
and chair series
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Cantnet series
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Bedside tables & desk & dresser & smallseat series
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After billions of years of geological changes,
marble has developed a unique texture and
hardness. The ever-changing natural textures,
each piece is a unique masterpiece of nature.
And under the illumination of light, it will
present rich and varied light and shadow
effects.
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Every inch of fabric contains the craftsman's
profound understanding of materials. Over
time, these special fabrics not only retain
their charm, but also gradually accumulate a
unique charm in every wash and sitting.
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Choosing these woods is also choosing a way
of living that coexists with nature. The wood
used originates from distant primitive forests,
and after the baptism of time, the texture of
these woods is deep and layered.
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The leather surface has a full luster and is
present in every detail of the furniture.
Whether it is the fine treatment of the
stitching or the smooth lines of the overall
shape, high-quality leather has been specially
treated to have excellent wear and aging
resistance.

The collision of different materials and fabrics.
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Special fabric

Every inch of fabric contains the
craftsman's profound understanding of
materials.

Imported wood

The wood used originates from distant

primitive forests.

IS

Material ser



URE B, HHEF

66

Warm and natural, rough and rustic.






